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The Best Functionality
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3. Friendly Customer Service

A el He 93 $RFE vh PCE Aol o] &% F 9l
L Auz AEE ARUE HHEA F2d 932 d 149
STAGE FOOEA At m wet 15 R 174
@ n2 s w7 5 ok Qugel Fa WAzt ohd 2

ek

VE 237108 v vdelunte 98 B wAn A% takss
A wARe FRdhy - (B FUE  dAT AP B4,

Economy21,2003d 1149 27¢

4. iRiver Customer Evangelists

gRlEe] AAAY Auj2zof hES Wwol AA X R AgE AE
Earh gk ofolgHol= 95 wx du AFe ALAH, AF
Aot ETRE dFE dAHA AEEA7F Sl 3009, sl 500
ol Qlth. 159 AL AF AAE v EIIE o 1E
olop & tofo] M E W AI7|AL TR HWrelth. 1 Feo] o
714 TvEaRT 23 AEoAA] FEvE g 150 A

wolFa gl

5. Remarkable Marketing
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Seth Godin, Purple Cow: Transform Your Business by Being Remarkable
(New York: Portfolio, 2003)
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